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Congratulations! When done properly, a remodeling project can make your home 

more enjoyable and prove to be a valuable investment. Unfortunately, we’ve all 

heard horror stories about home remodeling projects gone bad. Problems with 

longer-than-expected installation, nal bills that come in higher than the quote, 

and shoddy workmanship, sadly, are commonplace. We were shocked and 

embarrassed to nd out that, according to Better Business Bureau statistics, home 

improvement contractors are in the top 1% most complained about industries—

right up there with auto repair and airlines. 

We’ve always done a good job and treated our customers right—and we’ve been 

able to build a nice business because of it. However, over the years I’ve noticed that 

some consumers will choose less-than-reputable companies to do jobs for them... 

usually because they are quoted less money. Don’t get me wrong: I’m all for good, 

honest competition, but it pains me to see good folks risk their hard-earned money 

with contractors who don’t have their best interests at heart. You deserve a great 

value for your money—which includes an honest contractor who carries workers

compensation, uses high quality products as well as stands behind their work in

both word and deed.

        

Industry Standards 
Weren’t Tough Enough

We wanted to nd a way to educate consumers about how to choose a good, 

honest home improvement contractor. The industry standards simply aren’t 

tough enough—just about anybody with a hammer and a pickup truck can be a 

contractor. That’s why we’ve pioneered a set of standards called the Code of Ethics 

& Competency for Remodeling Contractors. The Code calls for contractors to 

uphold a high set of standards that will allow you to judge BEFOREHAND  whether 

or not a contractor is likely to do the job right. This guide speci es those standards.

Before you hire any company to work in or around your home, make sure you 

consult this guide and INSIST that the company comply with EVERY SINGLE 

STANDARD in this book. If you do, chances are excellent you’ll get exactly what you 

want out of your project.

Sincerely,

 

So, You’re Thinking 
About A Remodeling 

Project For Your Home?

“We were shocked 
and embarrassed 
when we found out 
that contractors were 
America’s #1 most 
complained about 
industry.”

—Bill Stillwell
General Manager, Hippo Roofing

Bill Stillwell
General Manager, Hippo Roofing
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STABILITY

You need to make sure that any 
contractor you do business with 
has proven themselves in the past, 
and will be there if you need them 
in the future. Don’t just ASK the 
contractor if they are stable; look 
for tangible proof of longevity and 

nancial stability by asking for the 
items listed on the next few pages.

Why It’s Important: Believe it or not, many 

showroom. Make sure that any contractor 

you’re dealing with is substantial enough to 

functions—accounting, production, sales, etc. 

should tell you something. Don’t fall for the 

WHAT TO 
   LOOK  FOR:
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Questions? 
Need More Information? 

Call 1.800.GO.HIPPO
321-951-2500

 

www.HippoRoof.com

Bank Letter

Supplier Letter

Why It’s Important: Good standing with a 

bank is crucial for any business, but gaining 

the con dence and security of its nancial 

managers allows a company not only to 

sustain itself and endure even in rough 

economic times, but to innovate and grow to 

meet and service customer demands.

WHAT TO 
   LOOK  FOR:

Why It’s important: Like in any business, having 

the correct relationships with suppliers is of 

extreme importance. Hippo not only has 

relationships with local supply houses, but also 

has exclusive distribution aggreements with 

companies like Interlock Roo�ng Systems & 

Union Corrugating Company.
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Insurance

Business Licenses
Why It’s Important: Make sure they have been operating under the 

same name for a minimum of 5 years. Many contractors open and 

close their doors multiple times to avoid past customer complaints. 

(Naturally, some businesses will be legitimately new—if so, get a 10 

year work history of the owner and ASK questions!)

Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com 

Why It’s Important: You need to know if your contractor carries general 
liability and worker’s compensation insurance for both commercial and 
residential projects. A sizable contractor will carry no less than $500,000... 
and usually around $1,000,000 of general liability coverage. If your 
contractor’s insurance policy can’t cover potential damages, then the 
contractor would be personally liable. If he cannot cover the damages 
himself, you will have no legal recourse and will end up paying for any 
possible damages or injuries yourself. Many contractors are not 

you against losses. Additionally, contractors who fail to provide workers 

potentially company-ending lawsuits should an employee become 
injured.

coverage, or you could foot the bill for the mistake.  Also, do not deal with 

exemptions rather than coverage by a work comp carrier, you take

great risk in using this type of contractor.

You can check any Florida contractor by searching the Florida 
worker’s compensation proof of coverage database:
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Questions? 
Need More Information? 

Call 1.800.GO.HIPPO
321-951-2500

 

www.HippoRoof.com
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BBB Accreditation
Why It’s Important: You need to go further 

than just checking a contractor’s standing 

with the BBB. Remember, many contractors 

shut down and open under new names year 

after year. So check to see how long they’ve 

been a  member, and check to be sure the 

contractor is accredited by the BBB. This means 

that if complaints arise, the contractor agrees 

that the BBB’s judgment is binding and must 

perform accordingly. Without this agreement, 

you may have no recourse. Hippo Roo ng is a 

BBB Accredited Business with an A+ rating at 

the time of this printing.

REPUTATION
You can tell a great deal about a contractor based on what others are saying 
about them—particularly their customers. The old advice of “ask for 3 
references” is just too easy to fake. You’ll need to get a little tougher with your 
contractor to protect yourself. Insist that any contractor you’re considering can 
produce the things listed on the next few pages to PROVE that their reputation 
is rock solid.

A+ Rating
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Memberships
Why It’s Important: Any reputable company 

will be a member of at least their local

Chamber Of Commerce—and oftff en multiple 

Chambers. Companies that aren’t members of 

their local BBB are almost surely trying to hide 

past unresolved complaints. Insist that any 

contractor you’re considering hiring can show 

you current of membership forff all 

of these organizations.

TM

Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com
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Questions? 
Need More Information? 

Call 1.800.GO.HIPPO
321-951-2500

 

www.HippoRoof.com

Customer References
Why It’s Important: All reputable contractors carry pre-printed lists of references... that includes 

customers from 1 to 5 years ago, as well as customers from the previous six months. This list 

should contain at least 100 references. In addition to the Hippo references below, go to:

Very professional, would refer to anyone. 

Tony B Palm Bay, FL

The job was done very professionally and in a timely manner. 

Palm Bay, FL

We have been impressed and very pleased with the entire roo ng project. 

Your customer service is absolutely superb and quality of workmanship 

and materials is without question the best! 

Mar Melbourne, FL

Great Job! 

J Merritt Island, FL

I’m pleased with everything. It couldn’t have gone better. 

Karen D Satellite Beach, FL

We can’t say enough positive things about Hippo and their team. The job 

was completed on time, on budget and couldn’t be more perfect. 

Rober Melbourne, FL

The installation crew was outstanding! 

Doroth Port St. John, FL

Everything done in a timely and professional manner. Thank you all! 

Rober Palm Bay, FL

Thanks for a great job! 

Bruc Malabar, FL

Thank you for a ne job. 

Merritt Island, FL

We are very happy with our new roof and the entire experience. You are a 

lucky company to have such ne young men employed. You guys are the best! 

Kath Melbourne, FL

The crew that did the actual work was very courteous and professional. I 

am so thankful we chose Hippo Roo ng! 

Kimmy T. Titusville, FL

Roof looks great! 

Merritt Island, FL

I am very satis ed with the service provided. 

Donald M. Titusville, FL

It’s obvious why Hippo Roo ng is “Brevard’s Best.” They work diligently and 

conscientiously. Workmen are courteous. The nished product is good 

looking and upgrades the neighborhood. I’m glad we chose Hippo. 

H Merritt Island, FL

Everything was done very professionally and we’re very happy with the 

entire job. We would de nitely recommend Hippo to our friends and 

family. 

Eddie W. West Melbourne, FL

Very good job, great company, good workmanship! 

WD L. Titusville, FL

Total team excellence. 

Joseph S. West Melbourne, FL

Would recommend Hippo to anyone. 

Cocoa, FL

The crew worked extremely well together. They took pride in the nished 

product! 

Elwin & Deborah D Palm Bay, FL

Great job, the entire crew was polite and professional. Give them a raise! 

I am extremely pleased with the appearance & con dent of the quality. 

H

Everyone from sales to service were wonderful. I will tell everyone I know 

about you. 

Charles W

You can also visit our Youtube channel at:

WHAT TO 
   LOOK  FOR:
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Accolades and Awards
Why It’s Important: If a contractor has been in business foff r any length of time—and doing a good 

job—they will most likely have been written about in a magazine or newspaper,rr received an award of 

some kind, or received special recognition from an association or trade organization. Any company 

that can’t produce at least SOME of these kinds of accolades might not be worthy of accolades!

Questions? Call 1.800.GO.HIPPO or 321-951-2500 | www.HippoRoof.com



Questions?
Need More Information? 

321-951-2500

Local Contractor Wins National Award
Earlier this year,rr a local home improvement contractor,rr Hippo Rooo ng, LLCLL , 

was honored with the Shining Star Award by their metal rooo ng supplier,rr

Classic Metal Roo ng Systems, foff r their perfoff rmance in 2013. This award is 

given to only a feff w roo ng contractors across North America who exemplify ff

superior customer service and quality resulting in high volume sales. Hippo 

Roo ng, LLCLL General Manager,rr Bill Stillwell, accepted the award on behalf 

of his organization at Classic Metal Roo ng Systems’annual dealer meeting

in Piqua, Ohio.

Classic Metal Roo ng Systems’ President, ToTT dd Miller,rr praised Hippo 

Roo ng, LLCLL , “Every year Hippo Roo ng, LLCLL sets an example foff r home

improvement contractors across the country in their care foff r customers 

and quality installations. WeWW are honored that they choose to partner with 

us to serve homeowners in their area.”

11

June, 2014 issue of Metal Construction News ranked metal roofers 

by size for their 2013 performance and assessed the state of the indus-

Florida. Hippo’s performance also ranked them 8th nationwide in an 

industry experiencing 23% growth over 2012. This extraordianry

CONTRACTOR STANDARDS GUIDE | Compliments of Hippo Roo�ng

Call 1.800.GO.HIPPO

www.HippoRoof.com
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Why It’s Important: Many unethical

contractors will resort to high-pressure sales

tactics to get you to buy befoff re you’ve had 

an opportunity to do proper due diligence

on them. If you know nothing about the

contractor prior to the sales call (from 

literature, refeff rences, online infoff rmation), and
they give you a low-ball price “but only if you 

buy right this minute,” you should be wary.

Any time you feel unff comfoff rtable or unduly

pressured in a sales environment, you should

ask the contractor to “back o .” Reputable 

companies will have a no-tricks, no-pressure

sales pledge signed by the owner, sales rr

manager, and each contruction consultant.rr

sign a “Zero Sales Pressure Agreement” that

is also signed by our sales manager to pledge

that they will handle sales situations in a

respectful way. Ask your Construction Consultant

to see a copy of his signed agreement when

he comes into your home.

I ________________________________ agree to abide by these guidelines when working with prospective customers/current
customers forff Hippo Roo ng, LLC..

1. I will not smoke inside the customer’s hom’ e.

2. I will not use foul language on the jobsiff te.

3. I will respect the customer’s time’ by being punctual.

4. In the event I cannot be on time, I will call to alert the customer and reschedule if necessary.

5. I will keep my clothing neat and clean.

6. I will respect the customer’s ’ telephones, bathrooms, parking spaces, etc.

7. I will earnestly strive to nd the best solution for each cusff tomer’s need’ s.

8. I will not utilize high-pressure techniques to foff rce customers to comply with my requests.

9. I will not sell products or services to customers when they are nancially not able to manage the investment.

10. I will give all of my customers a fair price and a fair opportunity to consider their options.

11. I will educate my customers on all sides of the purchase decision being made.

12. I will give my customers the opportunity to express any concerns they have and work to resolve them.

13. In the event that the customer is not ready to move foff rward, I will respect their decision.

CONSTRUCTION CONSULTANT SIGNATURE

SALES MANAGER SIGNATUREAA

OWNER SIGNATUREAA

DATAA E

DATAA E

DATAA E

CONSTRUCTION CONSULTANT “CUSTOMER RESPECT,T NO TRICKS, NO PRESSURE” AGREEMENT

A good contractor doesn’t just do good work. They also understand that 
when dealing with customers, it’s oftentimes the little things that make a big 
di erence. You should nd a contractor that shows you respect by the way they 
treat you, the way they look, the way they treat your property, and how they 
pay attention to details. Check any contractor you’re considering against these 
standards of professionalism found on the next few pages.

precepts of our Code of Ethics and competency. Any violation of these principles will be grounds for 
written warning; multiple violations will be grounds for termination.

TM

PROFESSIONALISM

No Tricks, No Pressure
Sales Agreement

Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com



TM TM

!
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Ultimately, any contractor has to be competent to do the job right the rst time. 
Competence comes as a result of training, experience, and good old-fashioned 
hard work. As you evaluate a contractor, look for signs that they can do the job 
right the rst time.

Hippo pledges that we will do everything possible to ascertain that you 

to correct the situation to your satisfaction. We promise you will have
more than a guarantee that disappears when the job is done. We simply
will not be happy until you are happy...and you have our word on it!!

TM

LLC
H.H. Hippo

WHAT TO 
   LOOK  FOR:

Guaranteed Results by a company that cares...

WORKMANSHIP

  ippo Roofs are constructed 
to the highest standards by 
skilled, certified craftsmen 

utilizing products of excellent 
quality. Your new Hippo 
Roofing system will be 

guaranteed to be free from 
workmanship defects for 50 

years from the date of 
completion*

Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com
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Questions? 
Need More Information? 

Call 1.800.GO.HIPPO
321-951-2500

 

www.HippoRoof.com

Project Photos for Ideas & Inspiration
Why It’s Important:  A contractor who serves his customers well should be proud to present 

pictures of the work they’ve done. Ask to see a sample of jobs they’ve done—for inspiration for 

your own project and to gauge the quality of the work they’ve done in the past. If no photos can 

be produced, that should be a major warning sign.



16 Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com
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Questions? 
Need More Information? 

Call 1.800.GO.HIPPO
321-951-2500

 

www.HippoRoof.com
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Q: Are you saying that you are the only company in the 
area that can uphold  these standards?

A: Most companies cannot uphold them, but there are several good, 

honest contractors to be found. Just be sure to take the time and use 

this guide to make sure before you hire anyone.

Q: Can a contractor just “fake” these standards?

A: Not likely. Most shady contractors that don’t put any e ort into 

making their businesses good, also won’t put e ort into faking these 

standards. It’s a lot easier for them to just move on to their next 

unsuspecting victim.

Q: What if a contractor SAYS they can do all these 
things, but can’t show the proof?

A: Don’t settle for lip service. Demand to see the documentation for 

every single standard on the checklist at the end of this guide.

Q: Are there any other things I should look for or watch 
out for that aren’t listed in the pages of this guide?

A: Look for some of these telltale signs of contractors who shouldn’t 

be trusted:

 Main phone numbers that ring to cell phones

 

 Main phone numbers that are never answered by receptionists

 Trucks without signage on them

 No business cards or cheap business cards

 No company logo on work clothes/uniform

 Few references available

 Unresolved BBB complaints or no report at all

 Prices that are unusually low compared to other bids

 No website or very poor website

 Ability to start on your job immediately—no backlog

 Unwillingness to give any information 

An Ounce Of Prevention...

It’s been said that an ounce of prevention is worth a pound of cure. 

When the stakes are high—your home and your wallet—that saying 

is even more true. We hope that by reading this guide you feel more 

prepared to evaluate home improvement contractors and make the 

best decision for your family.

Frequently Asked 
Questions

H.H. Hippo
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Sincerely,

 

General Manager, Hippo Roo ng
Bill Stillwell

In Conclusion
When you’re hiring someone to do any type of work 

in your home, remember it’s your money and your 

home. Be sure you get everything in writing, ask all 

the questions on your mind, and clearly understand 

the answers you receive.

Besides what we’ve mentioned here, there are several 

other ways to gather information on a company 

before giving anyone a dime. Check with established 

consumer-to-consumer reporting groups like the 

Better Business Bureau where we maintain an A+ rating.

If all this makes sense, and you are curious about
our approach to remodeling, please give us a call. We’ll be happy to answer all of your questions for free.

As part of our commitment to our previous and potential new customers, at your request, we will set up a time to come to 
your home to answer your questions and concerns. At this time we can also determine if we can meet your remodeling 
needs. We provide this as a FREE, NO OBLIGATION service for you and your family.

Hopefully we can show you, as we have thousands of others, how to make your home absolutely gorgeous— something to 
be really proud of!

discuss how we proceed from there.

I can’t think of a better way to work. Can you?

Best of luck with your remodeling plans!

Questions? Call 1.800.GO.HIPPO or 321-951-2500| www.HippoRoof.com
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For your convenience, we’ve enclosed a checklist of all the 
items you’ll want to look for before hiring any contractor.

Contractor 
Standards Checklist

What To Look For Hippo Roofing Contractor A Contractor B

Proof of Establishment

Bank Letter & Supplier Letter

Business License

Financing Available

Insurance - No Work Comp Exclusions

BBB Accreditation

Memberships

Customer References

Accolades and Awards

No Tricks, No Pressure Sales Agreement

Jobsite Cleanup Agreement

Worker Conduct Agreement

Project Photos for Ideas & Inspiration



www.HippoRoof.com

Questions? Need More Information? Free Estimate?

Information Herein Is General In Nature. Please See Your Specific Agreement, Guarantees, Warranties And Other Applicable Written Documentation For 
Specific Details About Your Hippo Roofing System. The Material Contained In This Guide May Not Be Reproduced Or Described In Any Way Without The 

Express Written Consent Of Hippo Roofing LLC. Copyright 2015 Hippo Roofing LLC. All Rights Reserved.


